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Agenda

AEco Index Overview
Alndicator Scoring Demonstration
APiloting and Beyond

AWebsite Overview
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The Eco Index

Open Source
Industry-Wide Tools
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Development of the Eco IndeXx”
Collaboration




R
SUSTAINABILITY WORKING GROUP = I
Five Guiding Principles

OUTDOOR
GROUP

1.Collaboration
2.0pen-Source Information
3. Transparency
4.Scalability

5.Global Reach

The Eco Index is currently an internal supply chain tool and is not a
consumer-facing label. It is designed for use by a diverse group of
stakeholders, from product designers to suppliers.



(Y
SUSTAINABILITY WORKING GROUP =1

Definition: The Eco Index is an Outdoor
Industry environmental assessment tool

containing:

Guidelines Indicators Footprinting
(includes Metrics
scoring
system)

Scope: The index applies across outdoor
iIndustry product categories including apparel,
equipment and footwear.
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Guidelines

Qualitative principles and/or
management practices

ATo be used as an educational
tool, promoting continuous
Improvement for companies and
suppliers
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Guidelines
Product Facilities Design
Guidelines Guidelines Guidelines
AMaterials A Applies to the A Compilation of
A Product first 3 life cycle product
Manufacturing stages guidelines
and Assembly pertaining
A Transportation gesign
(Phase 2)
AUse and
Service
AEnd of Life
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Use and Service Guidelines (excerpt)

Minimize Impact in Use

V Design products and select materials that have low impact during consumer use,
care, and maintenance (i.e. rechargeable energy source, refillable, upgradable,
clean with low toxic cleaners, cold water wash, mild soap, line dry, no dry clean).

V Select materials that can be cleaned efficiently and with little water, energy and
chemicals.

V Integrate instruction on low impact care, use, and maintenance into the design of
the product. For apparel, care label instructions should specify low impact care
such as cold water wash, line dry, and no dry cleaning.

Durability and Longevity

V Select component materials, construction methods, product design, and finishing
processes to maximize the useful life of the product (i.e. versatility, reliability,
durability).

V Design products that have multiple uses, i.e. convertible, modular,
interchangeable, refillable or reusable.
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Indicators

Parameters or
attributes that
demonstrate

environmental
impact or
improvement

Zero Waste
Aance



