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Our Mission




Our Goal is taignificantly increasecertified organic cotton
production and uptake.

Achieving this goal will allow us to have a significant, visible
and measurable impact on the world.

s

Our Goals and Roles



BRAND DEMAND STILL ON THE RISE




GLOBALLY , organic cotton product sales have
skyrocketed, from $245 million in 2001 to an

estimated $3.2 billion in 2008



