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We want to make our lives easieré

ÅDiverse legislation globally regarding

ÅDiverse implementation by brands

ÅMultitude of voluntary standards 

and labels

ÅDebatable green marketing claims



How EOG/OIA could help
ÅProvide an independent industry platform

ïRelevant info on Regulations, Standards, Labels, 
Frameworks

ÅMonitor and evaluate upcoming 
regulations

ÅEnsure compatibility with EcoIndex

ÅCreate common language and practice

ÅProvide Best Practice Examples



R&S Mission
Å Provide the EU Outdoor Industry (Suppliers, Brands, Retail, Media, 

Consumers) with practical awareness of relevant* existing and 

emerging, product related Legislation, Standards, Labels, and 

Frameworks** regarding chemical product safety (restricted 

substances) and environment.***

Å Promote and support effective industry-wide, coordinated 

implementation.

Å *  European national, EU, and applicable global 

Å ** mandatory and voluntary as defined below

Å *** excludes functional requirements such as for PPE

Å Social Standards are not included at this point as per a pending 

discussion regarding EOG-SWG remit



Where to start ?

ÅLarge topic with many facetts

ÅNot always easy to Ădraw the lineñ

Two approaches:

ÅIndustry Survey to find Hot Spots

ïmost relevant areas, key issues

ÅBegin with

ïWhat we know

ïWhat we know that we donót know



EOG Online Survey
ÅSent out to OIA EWG / EOG-SWG distribution

Å45 respondents

Å25 full answers ïlikely most experienced

ïMostly brands ïgood mix

ïSome retail, consultants, suppliers

ÅTextiles, Footwear, Bags, Packs, Tents

ïFocus area

ÅFew on Protective Equipment and Electronics

ïNot in focus currently

ïOpen to any competent contributions



Observations

ÅWebsite and Associations are key source of info

ÅRegulations, Standard, Labels are of interest

ÅDesire to understand upcoming regulations

ÅLabel Evaluation

ÅMarket Communication Guidelines 

ÅBest Practice Examples (under consideration)



Most relevant regulations (Survey)

ÅREACH

ïBest known

ïRegarded highly relevant

ïIncrease level of certianty

ÅCPSIA

ÅFrench Eco-Labelling

ïRegarded relevant

ïVery limited understanding

ÅThe rest is mostly uncertianty



Conclusions

ÅWeb-Tool from EOG could be a valued resource
.

ïQuick understanding of relevance

ïAllow decision to Ădig deeperñ or ignore

ïWhere to find in-depth info

ïKeep it simple and concise

ï2 line and one-page summaries plus web-links



To begin with

ÅCompile what we know

ïEU legislation

ïKey national legislation

ïUS as input is available

Å Investigate most urgent emerging regulations & 

standards

ïFrench Eco-Labeling

ïProduct Carbon Footprinting



How it could fit with the index

ÅUse the same framework

(Stages / Lenses)
.

ÅCompliance with regulation is 

the baseline
.

ÅHigher standards could 

Ăscoreñ
.

ÅAccess through index 

documents
.

ÅProvide additional, practically 

relevant information and links



Region

Product Type

Apparel             
Footwear          
Packs/Bags & Tents   
Protective           
Electrical                 
Other

Product Life Cycle

Feedstock 
Raw Materials 
Processing 
Product Manufacture 
Consumer Packaging 
Transport and 
Distribution 
Use and Service 
End of Life

Eco-Index Lenses

Product Safety/Restricted 
Substances 
Energy/Greenhouse Gases 
Water Use    
Chemistry/Environment 
Waste                        
Land Use        
Biodiversities 
Communication Marketing

Requirements

All Regions                                 
Europe          
Americas                  
Asia      
Select a County

(Drop down) 

Legislation                                 
Standard          
Framework                 
Label
All     

Run Filter

Reset Filter


